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4. Methodology

In this chapter, I present the methods and procedures employed to 
answer my research questions (outlined below). The chapter is divided 
into six sections. The first section deals with the research design and 
rationale for the use of different methods (triangulation) for data 
collection. The second section discusses the sampling, while the third 
tackles the rationale for the choice of the newspapers and provides a 
detailed description of the selected newspapers. The fourth section 
describes the unit of analysis and period of study. The fifth section 
describes data collection and analysis. The sixth section demonstrates 
validity, reliability and ethical issues, coding instruments and the 
conceptual design for the ethnographic interview.

It is imperative to recall the research questions that were asked in 
the Introduction and to proceed with how to answer them through data 
collection and analysis. The four research questions that were set for the 
study presented in this book are:

RQ1: How was Africa depicted in the Ghanaian press?

1. What subjects/topics/story types were mostly covered on 
the continent?

2. What were the dominant themes through which the African 
story was narrated?

3. What was the quality/tone of coverage (negative or positive 
or neutral)?

4. How comparable are RQ1 sub-questions a. b. and c. between 
the Ghanaian press and their Western counterparts (Bunce, 
Franks and Paterson, 2017)?

© Michael Yao Wodui Serwornoo, CC BY 4.0  https://doi.org/10.11647/OBP.0227.04
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RQ2: What is the weight of influence, both quantitative and qualitative, 
which individual international news agencies carry as sources in the 
Ghanaian press?

RQ3: What, from the perspective of the journalists, accounts for the 
kind of representation Africa gets from the Ghanaian press in terms of 
condition, actors and practices?

RQ4: How did specific intermedia agenda-setting relationships evolve?

The two-step data collection strategy started with an ethnographic 
content analysis (ECA), while the second step involved an ethnographic 
interview. The first step of empirical data collection started after receiving 
official written permission in line with the ethical requirement of the 
study to collect newspapers in the University of Cape Coast Library. 
The quantitative aspect of the content analysis revealed the weight of 
influence an individual international news agency carried as a source. 
This involved counting the number of foreign stories sourced from each 
of the international news agencies over the period of two years. The 
news stories that appeared on the foreign news pages of each of the 
four newspapers were counted. As part of step one, I collected ninety-
six editions of the four major newspapers for the ethnographic content 
analysis that sought to reveal the dominant themes of depiction African 
countries received in the Ghanaian press.

The second step of data collection was conducted in twelve 
intermittent weeks from April–July, 2016. I spent two weeks each 
with the four selected newspapers interviewing the journalists and 
editors and observing the entire foreign news selection and production 
processes. 

Research Design

Research design is a strategy of inquiry that gives procedural direction 
for the design of a study, whether within qualitative, quantitative or 
mixed-method approaches (Creswell, 2014). The purpose of the design 
can be explorative, descriptive, explanatory and a combination of the 
three, plus other purposes. Sequential and typological designs are less 



 914. Methodology

suitable for qualitative research because any component of design in 
the qualitative paradigm requires reconsideration and modification 
throughout the research process in response to new developments, 
which are inevitable (Maxwell, 2012). For Colin Robson (2011), the 
qualitative research design is an inductive process that hardly follows 
a sequence or strict pre-determined plan; it is flexible and not fixed. 
Therefore, making this design explicit from the outset of the study is like 
subjecting its strengths, limitations and implications to self-debate in 
order to construct and reconstruct it through the entire research process. 
In my two-step research approach, all three purposes of the research 
design were followed. While the ethnographic content analysis of the 
first step was exploratory and descriptive, the ethnographic interview 
provided explanatory illuminations to the initial findings.

Ethnography

According to John Creswell (2004), ethnography is a design of inquiry 
in which the researcher studies the shared patterns of behaviours, 
language and actions of intact groups in a more natural setting over 
a period of time mainly using observations and interviews for data 
collection. E. G. Guba and Y. S. Lincoln (2005) provided a broader 
clarification of ethnography as a design located across critical theory, 
constructivism and participatory paradigms. The ethnography design 
in this research applies two methods: ethnographic content analysis 
and ethnographic interview. Ethnographic content analysis (ECA) is 
a hybrid method that draws from both quantitative and qualitative 
approaches to capture narratives and numeric descriptions of a text 
in order to deconstruct meaning from it (Altheide, 1987; Altheide and 
Schneider, 2013).

Ethnographic interview, on the other hand, represents the application 
of different interview genres punctuated by observations (Bernard, 
2002; Spradley, 1979). The use of these methods of inquiry provides a 
stronger case for the validity of the study as a whole. Content analysis is 
also ethnographic, that is, reflexive and circular in approach, right from 
data collection through analysis to interpretation. Ethnographic content 
analysis is “systematic and analytic, but not rigid” (p. 68). As with 
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conventional content analysis, information is organised by categories and 
subcategories, but with an ethnographic approach, other categories are 
“allowed and expected to emerge throughout the study.” This thinking 
has been previously corroborated by Klaus Krippendorff (1980), who 
argued that content analysis examines recorded communication texts, 
especially when the meaning of the message is embedded in the text 
itself.

The express use of methods grounded in ethnography (ECA and 
ethnographic interview) is a basic compelling rationalisation for the use 
of ethnography as a design to investigate news selection culture among 
Ghanaian newspapers. The very theoretical and conceptual arguments 
of this study are based on the notion that news production is the result 
of several forces exerting influences from varied levels. Geert Jacobs, 
Henk Pander Maat and Tom van Hout (2008) identified these influences 
and processes within the concept of news management, which they 
argued revolves around a “triumvirate of news access (source-media 
interaction), news selection (editorial decision making) and news 
production (entextualisation)” (p. 2). Paola Catenaccio et al. (2011) 
propose that emerging research in media must consider the concept of 
news management from a threefold perspective of the text, professional 
practice and interaction. They establish that “ethnographic, field-based, 
and interaction-orientated news production research is needed with 
researchers sitting in on the story meeting, looking over the journalists’ 
shoulders at the computer screen, out on assignment, and listening to 
the water cooler or coffee break chat” (pp. 1845–46). These were the 
guiding elements of data collection.

Operational Definitions

Afro-Pessimism

Africa’s negative media image, and the general perceptions people have 
about the continent, have been discussed broadly under the concept of 
Afro-pessimism, which Toussaint Nothias (2012) defines loosely as the 
inability of Africa to overcome pressing challenges related to poverty, 
health, development or governance. Relying on previous literature, 
Nothias argues that the uniqueness of the Afro-pessimism discourse, 
when applied to news media, leads to the delineation of five analytical 
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components: “essentialisation, racialisation, selectivity, ethnocentric 
ranking and prediction” (Nothias, 2012, p. 1). In the study in this book, 
the definition of a negative media image of Africa is deconstructed 
through normative and critical perspectives. Normative perspectives 
rely largely on previous research while critical perspectives offer 
latent meaning, based on what is present — or what was expected to 
be present — in the news articles. The issue of homogenisation of the 
continent, for example, is a normative idea that has existed for a long 
time now. Again, in this study, there was a search for the reasoning 
and conditions behind the reoccurrence of these images, especially 
their spread on to the African continent itself. As a conceptual guide, 
Afro-pessimism represents all news stories focusing fully on negative or 
natural disaster on the continent (Bunce et al., 2017, Miller, 1999), wholly 
negative evaluation of policies and events (excluding natural events), 
omission or silence on some parts of complex reality (Nyamnjoh, 2017; 
Mody, 2010), and positive stories negated with unrelated contextual 
and historical background (Hawk, 1992). 

International/Transnational News Agencies 

When one considers international news agencies, traditional 
international newswire services — such as Reuters, Associated Press 
(AP) and Agence France-Presse (AFP), among others  —  come to 
the fore. However, in this study, all foreign news organisations cited 
as sources of international news articles in the Ghanaian press are 
categorised as international news agencies, and these include foreign 
wire services, transnational global media and other foreign news 
organisations.

Sampling Procedures

The major aim of sampling in research is to obtain a representative 
sample that satisfies the scientific approach to studying media content. 
According to Daniel Riffe, Stephen Lacy, and Frederick Fico (2014), the 
need for content analysis studies to sample units of content and time 
can create confusion as to which population inferences are applicable. 
They recommend that the researcher should make clear whether 
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inferences concern content, time or both; this is because the appropriate 
dimension of inference (content or time) is based on which was selected 
with a probability sample. Matthew Miles, Michael Huberman and 
Johnny Saldaña (2014, p. 31) hold the view that sampling strategies 
in qualitative research should be theoretically, conceptually and 
purposively driven, rather than a search motivated by “randomness” 
and “representativeness.” David Altheide and Christopher Schneider 
(2013) support this assertion with their observation that in some cases, 
a simple random sample or stratified sample could systematically 
distort an understanding of news coverage of an event. Both sides to this 
argument are insightful for my research because while the newspaper 
organisations were purposively selected, the content selection was 
randomly done using a constructed week approach that takes account 
of each day of the week. 

The four selected Ghanaian newspapers (The Daily Graphic, Ghanaian 
Times, Daily Guide and The Ghanaian Chronicle) represent two ownership 
structures (state and private) with the highest circulation figures (FES, 
2014). These newspapers are well recognised, reliable and have regular 
foreign news pages. However, specific editions to be included in the study 
were determined by the particular analysis of the stage of the research. 
While stage one adopted a census of all editions (content analysis), stage 
two (ethnographic content analysis) employed the constructed week 
approach in order to unearth the dominant themes Africa was depicted 
with. Using the two-constructed week approach involved selecting twelve 
editions of each of the four newspapers to represent a year and this is 
repeated for the second year; thus twenty-four editions of each newspaper 
were examined over the two-year period. This gave me a total of ninety-six 
editions in total. With an average of four stories per newspaper, I analysed 
approximately 250 articles that related to the coverage of Africa over the 
period under review. There were three different screening exercises to 
eliminate duplication of articles. After the screening exercise, 180 articles 
were considered distinct and unique for analysis.

The ethnographic interview is the core element of the second 
phase of the data collection and analysis. At this stage, I sampled 
journalists and editors who worked directly on the foreign news 
pages of the selected newspapers. In all, there were eight such 
interviews punctuated with newsroom observations. The design and 
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interpretation of the ethnographic interview data benefited from the 
findings of the initial content analysis. The approach of using different 
sampling procedures for different stages of the research process is 
called multi-stage sampling, a practice where one or more sampling 
decisions and techniques are chosen at the different stages of the same 
research (Riffe et al., 2014). 

Selection of Newspapers

While there are many newspapers in Ghana, the Friedrich-Ebert-
Stiftung (FES) report (2013) identifies, in terms of consistency of 
printing and circulation, the top ten newspapers. Within the limits 
imposed on this study by time and resources, I selected the top four of 
these newspapers: The Daily Graphic, the Ghanaian Times, The Ghanaian 
Chronicle and the Daily Guide. The Ghanaian Times and The Daily Graphic 
are state-owned newspapers with the largest circulation. The Ghanaian 
Chronicle and Daily Guide are the largest circulating private-owned 
newspapers.

With a “daily circulation of 100,000” copies, The Daily Graphic remains 
the highest circulated newspaper, followed by the Ghanaian Times with 
“80,000 copies”. The Ghanaian Chronicle and Daily Guide, the two private-
owned newspapers, followed in the ranking with a daily circulation of 
“45,000 and 22,000” copies respectively (Friedrich-Ebert-Stiftung, 2013, 
p. 29). These four newspapers constitute about 92% of daily newspaper 
circulation in Ghana.

Table 4.1 Parameters of Newspaper Selection

Newspaper Daily 
Circulation 
(DC)

Ownership 
Type

Position in 
National 
Circulation

Cumulative 
% of DC

The Daily Graphic 100,000 Public 1st 34
Ghanaian Times 80,000 Public 2nd 67
The Ghanaian 
Chronicle

45,000 Private 3rd 84

Daily Guide 22,000 Private 4th 92

Source: FES, 2013.
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The total Daily Circulation (DC) of 286,500 represents 100%, out of 
which the individual newspaper circulation percentages and positions 
were calculated.

Apart from the circulation angle, newspapers can also be selected 
on the basis that they possess an international newsgathering ability 
and extensive foreign affairs coverage (Wells and King, 1994, p. 654). 
According to Andy Ofori-Birikorang (2009), newspaper selection 
decisions could also consider the longstanding popularity of a 
newspaper in the publishing history of a country. Clement Asante 
(1996) and Kojo Yankah (1994) have both pointed to the continued 
relevance of these four selected newspapers overtime for research and 
longitudinal analyses. 

Units of Analysis

The entire foreign news article constituted the unit of analysis for 
the content analyses. A foreign news article is defined to include 
any news story that relates to any country other than Ghana. For the 
purposes of this study, all those articles that appeared on foreign 
news pages were analysed. This study did not analyse foreign sports 
news because it did not have the characteristics that met the objective 
of this study.

To determine the weight of influence individual transnational news 
agencies carried as sources, the unit of analysis was the byline of all 
articles published within the study period. Where the bylines had no 
indication of a visible source, the “lead” of the story was “google-
searched” to discover the media organisation that packaged the story. 
And when the source of the article is still not traceable, it is counted as 
“unsourced”. Generally, the units of analyses included the headlines, 
lead, paragraphs and bylines.

Data Collection

The first step of data collection was content analysis during the stage 
of exploratory research. The second step involved the ethnographic 
interview. The first step was designed to provide information for the 
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conduct of the ethnographic interview. Katrin Voltmer and Hendrik 
Kraetzschmar (2015) argue that showing interviewees their own work 
in a reconstructive interview provides “a bridge for the interviewee to 
reflect on the process that led to that piece, including outside pressures, 
editorial routines and own beliefs at the time of writing” (p. 32). These 
elements work together to produce rich data which otherwise would 
not have been possible.

I conducted a purely quantitative count of sources to show the 
weight of influence carried by each transnational news agency as 
a source in the Ghanaian press. This was followed by Altheide’s 
ethnographic content analysis technique to capture both narratives 
and numeric description of the foreign news articles. To achieve this, 
I allowed categories/codes to emerge from the data. Due to this, pre-
existing codes used for initial ideas were eventually modified and 
new codes added to demonstrate the specific characteristics of the 
data. This meant I had to rely on the careful reading and re-reading 
of the data text in order to capture the text and its meaning, as well 
as the contextual meaning. I engaged with the text by doing multiple 
readings of every news story sampled to gain a general understanding 
of the contents. Descriptive notes were taken at every stage and further 
explored using the MAXQDA search string tool, which allows you to 
search for a combination of words together.

A second close reading of the text was conducted to identify the 
“discursive strategies” that lay within the text (Bertrand and Hughes, 
2005). During this stage, I identified recurrent coverage issues or topics, 
and noted the various themes that emerged. I later categorised these 
notes on a thematic basis by assigning names and labels (codes) to 
them. These categories were then quantified into frequency distribution 
tables which supported the analysis (code frequency table). These led to 
a deeper interpretation of each of the selected news stories to determine 
latent meanings and significance embodied in the text. Through this 
process, I took the analysis of the news stories beyond its overt meaning. 
The analysis was in-depth, more culturally situated and profoundly 
contextual.

The content analysis relates only to a text under review. Although 
some inferences are applicable in content analysis, the design can 
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neither test causal relationships between variables nor guarantee 
that the sender or the receiver shares the same attributed meaning. 
To minimise this weakness, per D. K. Lal Das (2008), I collected 
significant data through ethnographic interviews with the four 
selected newspapers to supplement the findings of the initial content 
analysis.

Ethnographic Content Analysis (ECA)

The use of Altheide’s ethnographic content analysis approach meant 
that the processes of the analysis were reflexive and interactive with 
the researcher (not protocol), occupying the central position of the 
investigation, although protocols were later developed as a guide 
(Altheide, 1987; Altheide and Schneider, 2013). Trained coders with 
little or no supervision coded the manifest issues of the source(s). 
The second part of the first phase of the content analysis related to 
how Africa was depicted in the selected newspapers. After a close 
reading of at least a half of the stories was achieved, I developed 
content categories and frames, some of which were predetermined 
from a theoretical perspective and from existing literature, while 
other codes were allowed to emerge from the data. Categories and 
themes coded were not mutually exclusive because the categories 
largely overlap each other. The design of the coding categories was 
conducted in a manner that provided for both narrative and numeric 
descriptions to be captured. The preliminary approach in this 
study was to seek certain words and examine their association and 
proximity in various parts of the news article, including headlines. 
The news articles had several thematic spaces (operationally defined 
as foreign news article parts, which included the headline, sentence, 
lead, and paragraph).

I first conducted a Boolean search for words such as “crime”, 
“killings”, “development”, and “human rights”. This was followed with 
searches for “war”, “famine” and “poverty”, and these represented 
theoretical sampling, from a postcolonial perspective, of how the 
ideological structures contained in media texts define the foreign 
Other. The search for ten words before or after these words (“war”, 



 994. Methodology

“famine” and “poverty”) was conducted in line with Altheide’s (2000) 
design for tracking discourse.

To determine the direction of the story as to whether they 
were positive, negative or neutral, I adopted the definition used 
by Anju Chaudhary (2001, pp. 33–34) in his analysis of negative 
news in Western and developing countries newspapers. According 
to Chaudhary, negative reportage includes negative stories about 
diseases, accidents and natural disasters. It includes unforeseen 
events that have caused personal injuries or destruction to life 
and property, as well as responsiveness to disaster relief. These 
categories, in Chaudhary’s research, appeared in articles on “oil 
spills, famines, floods, earthquakes, droughts, fires, pestilence and 
diseases” (p. 33). These issues were subjectively and contextually 
defined and determined by Chaudhary because the discourse before, 
during and after an earthquake can be positive too, depending on 
how it is depicted. Positive news, according to Chaudhary is defined 
as “information about cure of diseases, relief efforts for families 
experiencing earthquakes, droughts, fires, pestilence and diseases. 
Others include a drop in fire accidents and improved air safety 
records” (pp. 33–34). Neutral foreign news was defined as stories 
that “involved both positive and negative in an equal measure or 
neither positive nor negative” (p. 34). Beyond Chaudhary (2001), 
three other conceptualisations of negative stories or Afro-pessimism 
were adopted for the content analysis. These included the tone of 
the analysis, omissions or silence on improvements and the negation 
of positive stories with negative contextual background information. 
The definitions informed the construction of a protocol to obtain data 
on topic, categories, emphasis and grammatical use of these words 
(war, famine and poverty) as nouns, verbs, adjectives and adverbs. 
The protocol included narrative descriptions as well as numerical or 
alphabet codes. It had space for notes and comments where necessary 
(see Appendix I). 
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Conceptual Design of the Ethnographic Interview

Usually, ethnography is associated with the immersion of the 
researcher in the field setting for an extended period of time, but it 
has also been argued that ethnographers work in settings in which 
complete immersion is unnecessary (Whitehead, 2005). I employed 
the ethnographic approach to ensure that I did not miss any of the 
cultures at play in the newsrooms, which I see as mini-societies. 
It assisted me in obtaining emic validity, which is the avoidance of 
a situation where responses to interview outside of natural contexts 
(newsroom and editorial meetings) may represent ideal culture 
instead of real or explicit culture. This could occur as a result of other 
factors, such as social desirability or tacit reality. Due to this, James 
Spradley (1979, p. 9) advises that if the “reality is tacit, the researcher 
through ethnographic fieldwork supported by repetitive, iterative and 
situational observations and interviews could unlock the meaning 
involved”.

I adopted such an iterative view of continual observation, 
questioning, making inferences and repeating this process until most 
questions were answered with the greatest emic validity. I started 
the ethnographic encounters with an informal interview that had no 
conscious structure. For the first two days, I imposed no controlling 
structure and I simply recorded some conversations I remembered 
after the day’s work. From the fourth day onwards, I then started to 
influence the direction of the conversations based on the research 
objectives. This continued with sit down semi-structured interviews 
and, later, with structured interviews. The process was repeated 
among the four selected newspapers. To synthesise the various 
experiences expressed by the journalists in the individual interviews 
and observations, I developed some structured interviews with all the 
journalists working for the foreign pages of the four newspapers. The 
conceptual outlook of this process as presented in Figure 4.1, which is 
a pictorial view of the process adapted from T. L. Whitehead (2005), 
H. R. Bernard (2002) and Spradley (1979).
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The focus of both the interview and observation gains its shape and 
structure as the researcher moves through the progressive interview 
genres  —  from lack of structure, to a fully structured interview, by 
the end of the fieldwork. It is important to note that the iterative 
continuum along which the study flows is fluid, flexible and reflexive. 
This movement along the continuum is fundamental for such a reflexive 
model in order to generate ideas, re-question the process and make 
changes for the betterment of the insights of the study.

Data Analysis

According to Bernard (2006) “analysis is the search for patterns in 
data and ideas to help explain why the patterns are there in the first 
place” (p. 452). He adds that no matter the research paradigm, whether 
quantitative or qualitative, analyses ultimately are all qualitative” (pp. 
452–56). This is because following all their analyses —  factor, cluster, 
regression etc.  —  the researcher will still have to link the findings to 
other findings in literature through the interpretation of the figures. My 
analyses allowed for a deep assessment of the interview transcripts. I 
listened to each interview before conducting the next one, especially 
on the same interviewee. I read the interview transcript and the thick 
description of my fieldnotes twice. This resulted in a unique appreciation 
of the conversation, in a highly intimate manner. My pre-data preparation 
approach meant I could avoid coding individual words, or line-by-line 
coding. Instead, I concentrated on coding meaningful bits of the data, 
which collectively preserved each story’s contextual richness (Ayres, 
Kavanaugh, and Knafl, 2003).

The use of postcolonial critique, predominantly, in understanding 
the data, meant using some preconceived codes (deductively) in the 
register of this tradition, but it equally meant I needed to give attention 
to inductive codes in order to capture new insights of my data which 
could account for the nuances of resistance discussed by Homi K. Bhabha 
(1994). It was clear to me that exclusive deductive coding produces a 
premature exclusion and closure to innovative analytical approaches 
and insights inherent in my data; I therefore avoided it.
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Qualitative Analysis Guide of Leuven (QUAGOL)

The ethnographic interview significantly represented an explanatory-
level analysis in this study. I used the Qualitative Analysis Guide of 
Leuven (QUAGOL) as a guiding document (Dierckx de Casterlé, 
Gastmans, Bryon, and Denier, 2012). QUAGOL divides the analysis 
process into two major parts: (1) thorough preparation of the data and 
coding process and (2) actual coding process using qualitative data 
analysis software. These two parts form what is referred to as first cycle 
coding (initial coding), and second cycle coding, which refers to pattern 
formation and linking codes (Miles et al., 2014). But the overarching 
task of my approach was the discovery of cultural themes. A theme, 
in the first place, is a postulate declared or implied, one that usually 
controls behaviour or stimulates activity, and which is “tacitly approved 
or openly prompted in a society” (Opler, 1945, p. 198). Spradley (1979) 
offers a definition for “cultural theme as any cognitive principle, tacit or 
explicit, recurrent in a number of domains and serving as a relationship 
among subsystems of cultural meaning” (p. 186).

To begin the analysis process, I conducted a mock analysis. Firstly, I 
undertook a thorough re-reading of the individual interviews, because 
each respondent was interviewed several times (average ten times). At 
this stage, I corrected mistakes on the transcripts, underlined phrases 
and made notes of thought-provoking statements and ideas. Secondly, I 
developed a narrative interview report of one-page on each interviewee 
vis-à-vis the research topic. By doing this, I render vivid interviewee’s 
stories about foreign news selection in his/her daily work. I also condensed 
the stories to an abstract form through paraphrase and summary. 
Thirdly, I converted the narrative interview report into a conceptual 
interview scheme. I achieved this through the clustering of data into 
concepts. At this stage, I replaced concrete experiences with concepts. 
I avoided all-embracing concepts by describing each concept with the 
necessary indication of its content. Bernadette Dierckx de Casterlé et 
al. (2012) maintain that this stage supports the trustworthiness of the 
process of analysis. Fourthly, I conducted a test of the appropriateness 
of my conceptual interview scheme by looking iteratively again into 
the interview data to see if I had ignored a concept or over-emphasised 
another concept. This resulted in the reformulation and completion of 
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the conceptual interview schemes. I resorted to further testing of the 
appropriateness of the conceptual interview scheme with the strategy 
of constant comparison across different newspapers and different roles 
of the journalists. I then drew up a list of concepts to start coding with. 
Finally, I began the coding process itself after describing this process 
in detail to the research team at the doctoral school presentations. 
Using the MAXQDA software, I rendered these preliminary concepts 
into codes. I provided no hierarchical organisation of the codes and no 
linkages. All that mattered at this stage was coding meaningful concepts 
and providing enough comments regarding the reasoning behind each 
code. The second cycle coding for the development of patterns, data 
interpretation and reporting followed with three primary strategies: 
keywords-in-context, constant comparison, and thematic analysis.

Keywords-in-Context

Keywords-in-context is a qualitative data analysis strategy that can 
increase the understanding of the researcher (Fielding and Lee, 1998). 
This is where I looked for specific words in the register of concepts and 
how they are utilised by the interviewee in the descriptions, especially 
as part of words before and after the concept’s appearance. This string 
of words analysis allowed for context, initial concept description and 
an account of how concepts evolved in the body of the conversation 
(Altheide, 1994).

Constant Comparison

Constant comparison is a more popular qualitative analysis technique 
developed by Barney Glaser and Anselm Strauss (1967, 2006). According 
to Matthew Miles et al. (2014), even though it was developed for 
grounded theory, constant comparison can be used to categorise actors, 
states, events and actions into an abstractly defined class of concepts 
that could either be predefined or emerge from coding and memos. To 
Miles et al., subsuming particulars into the general class of concepts is 
a “conceptual and theoretical activity in which you shuttle back and 
forth between first-level data and more general categories that evolve 
and develop through iterations until the category is saturated” (p. 286). 
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They argue that the success of this process of abstraction is dependent 
significantly on how the researcher clearly links the study’s conceptual 
framework and research question, as I have done in Figure 3.3. Through 
this figure, one can clearly identify which category of data sets should 
provide answers for which research questions. The constant comparison 
across the newspapers (The Daily Graphic, the Ghanaian Times, the Daily 
Guide and The Ghanaian Chronicle) and roles (reporter, page editor and 
editor) used both “enumerative induction” (instances going in the same 
direction) and “eliminative inductions” — testing the appropriateness 
of hypothesis against alternatives as a way of seeking rationalisation of 
the conclusions (Miles at al., 2014, p. 292).

Theme Analysis

Theme analysis is, according to Spradley (1979), a cultural analysis 
with a less developed technique for conducting it. So from Spradley’s 
definition, themes can be tacit or explicit, they could have a relationship 
with each other in the broader cultural system and they could appear 
and re-appear in several domains. The first strategy proposed by 
Spradley (1979) for analysing themes is immersion. This is a complete 
surrender of one’s mental life to a new culture. This does not necessarily 
mean spending years on the field. In its simplified form, Spradley 
argues that multiple interview sessions could be intercepted with 
pauses that are entirely dedicated to the appreciation of a piece of data 
collected before proceeding to the next interview and observation. The 
study presented in this book adopted this approach, as explained in the 
two-step research design. Making a cultural inventory is another way 
of improving immersion, but it also represents the second procedure 
itself. To avoid losing the easy familiarity with the data, the interviews 
were transcribed throughout the night before the next interview 
session. Cultural contradictions, social conflicts, informal techniques of 
social control, acquiring and maintaining status and solving problems 
(Spradley, 1979) are some of the suggestive frameworks for identifying 
themes, representing the third approach. From transcription and 
correction of transcription to coding, these indicators remained a target 
for the analysis. These strategies and approaches fall within the general 
approach of this study described as iteration and reflexivity. During the 



106   The Image of Africa in Ghana’s Press

main analysis, there were still several phone calls and emails sent to 
interviewees regarding gaps that needed to be clarified.

Validity and Reliability

Issues regarding the validity of qualitative research have been scrutinised 
in recent times, because quantitative researchers are required to see their 
equivalence of validity being demonstrated in the qualitative paradigm as 
well (Creswell and Miller, 2000). Natasha Mauthner and Andrea Doucet 
(2003) have argued that reflexivity, which is one way to demonstrate 
quality, can be operationalised from “personal, interpersonal, 
institutional, pragmatic, emotional, theoretical, epistemological and 
ontological influences on our research and data analysis” (p. 413). They 
debunked the neutrality of data analysis methods and techniques and 
rather called for researchers to put reflexivity into practice by moving it 
from its current abstract position to a pragmatic and hands-on research 
activity. Michael LeCompte (2000) calls on qualitative researchers to 
provide a detailed articulation of their reflexive strategies in practice.

Content Analysis

It is crucial also to point out that validity cannot be assumed, and the 
way research reports are presented must welcome the opportunity for 
critical reflection by readers. According to David Altheide and John 
Johnson (1994, p. 496), showing “how we claim to know what we know 
is as useful as the very claim to what we know”. The quantitative content 
analysis method relies on the face validity of its categories and bylines, 
which are coded verbatim from the articles. 

The Daily Graphic newspaper was unique, due to layout and outlook 
changes. Although there were some attributions to international news 
agencies, full stories usually were not sourced within the bylines. The 
researcher devised a solution for this by typing out the “lead” of the 
story in a “google search”. This approach revealed which international 
news agency actually packaged that story. After this was clarified, the 
test of reliability recommended with arithmetic formulae did not really 
offer solutions because the pool of newspaper articles was manually 
gathered through stages. The quantitative elements being coded were 
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manifest, meaning that they only needed to be counted and recorded in 
the worksheet by three different groups of coders (two in each group). 
We were, in all, six coders and we changed groupings each day. In 
determining the manifest elements of the weight of the transnational 
news agency as a source, a few coding discrepancies occurred. These 
were mostly arithmetic errors that were eventually resolved through the 
exchange of code sheets for summation after the close of the working 
day during the coding process. That is, coders cross-checked the code 
sheets of other coders. We resolved very crucial counting errors through 
this strategy, which was revealed during the pilot test.

Krippendorff (2004, p. 13) argues that even multiple interpretations 
of textual matters need to be reliable in the sense of being replicable by 
other researchers, or described as the same or similar by independent 
analysts. With both quantitative and qualitative operations, I adopted 
the necessary steps to deal with reliability, validity and ethical issues in 
this study. 

Field research in Ghana meant returning home for me, and my 
connection with the place proved useful because I felt at home and 
received favours from people in the media industry that I have known 
through my practice as a broadcast journalist and a journalism teacher. 
My familiarity with Ghana helped with access issues. I have not worked 
for the mainstream print media before, so the experience was new in 
some respects. I knew how to approach my interviewees effectively, 
having lunch with them and speaking broadly about non-research 
subjects. Even though I spent only three weeks at each newsroom, 
some of the interviewees started to address me as one of their own, and 
spoke candidly and comprehensively to me in sincere conversations. I 
succeeded in eliminating the initial fear of social desirability reported 
about Ghanaian journalists in research interviews (Hasty, 2005). While 
analysing, I reflected on my involvements in order to minimise any 
biases that might influence my interpretation. One advantage that my 
close involvement brings is the emic view that I possess of the research 
field and the data, which is unique.

Another validity check adopted in this study is prolonged 
engagement (Lincoln and Guba, 1985, pp. 301–04; Creswell, 2014, p. 250; 
Yin, 2011, p. 79). I spent a prolonged time on the field, and through this 
approach I developed an in-depth understanding of the phenomenon 
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under study and succeeded in conveying details about the site and the 
people — details which lend credibility to the narrative accounts written 
for each interviewee.

The use of thick description throughout Chapter 4 in describing 
scenes, actors and situation is a form of validity check in qualitative 
research. Triangulation of data sources through extensive content 
analysis, newsroom observations and interviews gave me several 
opportunities to ask and validate the crucial questions of how the 
foreign news selection in Ghana is shaped in terms of actors, conditions 
and practices. 

Another important internal validity check in this study was member 
checking. In line with this, I shared an initial case analysis with 
participants to seek further illumination where necessary. This does not 
represent approval from the interviewees or their validation. Where no 
new ideas emerged, the suggestions of the interviewees were abandoned. 
Testing the data collection and analysis protocols provided assurances 
that the protocols met the specific purposes of the investigation and 
the protocols were effective enough to elicit the necessary information 
required to answer the questions of the research.

Ethical Issues

Study participants are very valuable to every study. Miles et al. (2014) 
posited that the researchers and their research participants need some 
explicit agreement on what their expectations look like very early 
on in a research process. During the exploratory research, I received 
an invitation from the editors of the four newspapers to conduct my 
research. They jointly signed an agreement letter after I presented an 
introductory letter from my graduate school outlining my interests in 
this research project. To be sure that the study experienced the flexibility 
required in qualitative research, I remained open to regularly checking 
ethical agreements and negotiating them where necessary, especially on 
issues of anonymising some of the participants when they requested it.


